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The Mill has a bright idea
for Audi’s Economy Drive

see movie file here - http://www.beam.tv/beamreel/cVpDhFKnkQ

Completing its trilogy of ads with BBH, The Mill has collaborated on ‘Economy Drive’, the third and final
spot in Audi’s latest TV campaign.

Shot on 35mm in black and white the commercial follows a light bulb as it travel from Sydney city center
to the suburbs, the hero light bulb representing an Audi to illustrate its new stop/start technology.

A Spheron camera was used to take 360 degree Spheron maps of the locations allowing The Mill to
recreate the geometry and lighting conditions of the set in 3D with maximum precision. Tom Bussell led
a team of five 3D artists who modelled, textured, animated and rendered seven different light bulbs.
Tom adopted a different rendering process on this job where all the layers were split up and the
elements isolated so the final look of the bulbs could be achieved in Shake.

A team of shake and flame artists, led by The Mill's Mike Outlaw, worked on over 30 shots. The 2D
VFX work consisted of a huge amount of clean-up work, notably removing a truck with a rig and light on
top of it from over 25 shots which was made more complicated by the light interaction on the plates.
The 3D light bulbs had over 10 layers which were created to achieve the photo real look. Mike
composited all of the bulbs into the plates and created the realistic glows around them to match
reference stills the directors had shot.

Finally, Colourist Adam Scott applied a master grade to the final HD data picture. A lot of contrast was
added along with a subtle duo-tone the directors specifically cited as a colour guide. Adam said: “This
look gives the film an interesting quality whilst keeping the clarity that you always expect from Audi.”

Full details at - www.the-mill.com
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